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A person is more media literate if they can access,
use, create and share a diverse range of media
while critically reflecting on their engagement

Media literacy pedagogy combines:

e  critical thinking
(key concepts)

e knowledge about media
industries/environments

o digital skills

Media literacy is widely recognised as a
critical form of literacy that is essential

for full participation in society




READ MORE >

Adult Media Literacy

Survey 2024 Activity-based survey Interviews



Social media
platforms
enable
iINformation
overload

THE TOP 8
SOCIAL MEDIA PLATFORMS
USED IN THE PAST WEEK (%)

2021 2024
| |
Facebook - 77 — 80
Facebook ' 57 ' g5
Messenger
YouTube — 62 —— 62
Instagtam — 41 —— 56
|
WhatsApp 27 37
TikTok 12 28
Snapchat 19 23

LinkedIn 17 22



misinformation

Nearly half (45%) of adult
Australians encountered
misinformation online either
'sometimes’ or ‘often’ in

the past week

Have you seen any misleading
or false information
online in the past week? (%)

Yes, often 16

Yes, sometimes
Yes, but rarely 14

No, never 20

unsure N >

29



Encounters with misinformation
are correlated with people’s use
of social media

70% of adults using 6 or more social
media platforms have encountered
misinformation ‘often’ or 'sometimes’

Only 25% of those who use only
one social media platform report
encountering misinformation

Have you seen any misleading
or false information online in the past week?
By social media use (%)

(0] 1 2-3 45 6+
Number of Social Media Platforms Used in the Past Week

. Unsure . No, never . Yes, but rarely . Yes, sometimes Yes, often



“l couldn’t live without
the Internet...[but] in this
day and age, there’s a lot

of that fake news.”

“I'am wary of anything |
read on social media, so
Facebook, Instagram, that sort
of stuff...[it's] very easy for
people via socials to spread
misinformation.”




Information diets
are individualised
and Increasingly
driven by
commercial
priorities
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“Once upon a time | used to be able
to find nearly everything | was looking for.
Now | have to wade through all the
sponsored ones that come up first.”

“My pointis | did not ask ‘
for this...it's just gone a bit
overboard where seemingly
half the things | receive in my
feed are unsolicited.”




Most adults are
unable to verify
iInformation
online and many
are over-confident




ONLINE
MISINFORMATION

IN AUSTRALIA:

ADULTS' EXPERIENCES, ABILITIES, AND RESPONSES

97%

of adults in
Australia have
limited skills
to verify
information

online



Most adults are not confident they
can identify misinformation online.

are confident they can
check if a website
can be trusted.

are confident they can
check if information
found online is true.

But people’s ability to identify
misinformation is often much
lower than they think.

Among those who felt confident that they
could check if a website could be trusted

400/ could not demonstrate
o any ability at all when they

completed the Information Verification Test.

97% of adults have insufficient ability
to verify information online.

45% 3%

no ability emerging developing
at all ability ability



People often
make quick
assumptions
to decide

who and what
to trust online



Top five mistrust cues

Distrust of source

Insufficient information to support claim

Clickbait (headline/claim/content)

Inflammatory/hyperbolic language

Perceived bias (such as political or reporting bias)




Online _
information diets
are individual
but our |
decision-making
IS relational




ADULT MEDIA LITERACY IN 2024:

AUSTRALIAN ATTITUDES, EXPERIENCES AND NEEDS

Family

Tanya Notley
Simon Chambers

Online resources (e.g. video tutorials, how-to guides)

Sora Park
Michael Dezuanni

Friends

University or TAFE
Secondary and Senior school
Libraries

Community organisations
Primary school

N = 3,192 (respondents who had used one or more sources of support)

WESTERN SYDNEY
UNIVERSITY OF

| AUSTRALIAN UNIVERSITY
| MEDIA Digital Media CANBERRA

LITERACY Research Centre

MEWS AND MEDIA
AMLA | ALLIANCE | REsEanch cenrhe



“If you’re not surrounded by a
group of people, and you're on your own,
you're going to be more susceptible to
believe things without having anyone to
[critically cross check] with.”

“If it's an issue that I'm
particularly worried about, |
might talk to friends or family,
to say ‘hey have you seen
this? What’s your opinions on
whether it’s something that
we can trust or not?’”




Most adults have a
limited understanding
of digital media
environments,

out want to

learn more

#6




SUPPORT FOR

MEDIA LITERACY EDUCATION ADULT MEDIA LITERACY 2024 SURVEY

Do you agree that children should receive
media literacy education at school? (%)

36
Findings
10
e Thereis very strong support 3 3
for medla Ilteracy In SChOOIS: Strongly Somewhat Neither agree Somewhat Strongly
84% agree and on|y disagree disagree nor disagree agree agree
6% disagree Do you agree there is a need for media
. literacy education for adults (%)
e Thereis very strong support
.. 45
for media literacy programs 28
being made available for
adults: 82% agree and
only 4% disagree 14
2 2
[ |
Strongly Somewhat Neither agree Somewhat Strongly

disagree disagree nor disagree agree agree



PRIORITIES FOR
MEDIA LITERACY EDUCATION

Findings

Adults selected an average
of 3.5 items from the list of 10

60% want to learn how
to protect themselves
from scams

Strong desire to find
trustworthy news and
identify misinformation

Which among the following would
you like to learn more about? %

How to protect myself from
scams and predators onlines

How to find news that is
reliable and trustworthy

How to identify and
respond to misinformation

How to use new technologies

such as Artificial Intelligence (Al) I
Understanding the relevant laws and I
policies for media use (eg copyright)

How media are used

to influence society I 2s
How to use technology to create

media (eg videos, social media posts) I 2o
How to use media to stay

connected with family and friends N s

New social media

platforms and trends . -

How to connect with different e s

groups and communities online

None of these

N 2



DELIVERING
MEDIA LITERACY EDUCATION ADULT MEDIA LITERACY 2024 SURVEY

How would you like to learn about these topics? (%)

Online tutorials

Fi N d i N gs TikTok / YouTube

Friends or family

Adults strongly prefer online
tutorials (60%) as the most
popular way of learning more
about media topics

Library
Social media
Mobile apps

Podcasts

YouTube and Tik-Tok-style short
videos are the second most
preferred (32%), particularly
among younger adults Personaltutor

Other

TV or radio

Museums / galleries

Libraries are a preferred learning
space among those aged 60+ (38%)

School / Uni/ TAFE

None of these




Partner pilots

@ oldparliamenthouse

Q® Question
T® 0f TheDay

What is the

- wildest thing

g 5 AU G I 1 . you've believed

s R T R e TR .  (that turned out
‘ ‘ to be fake)?

®x Qs 2 Yo

’% Liked by luciejclark and others
oldparliamenthouse Go on... you can tell us.

False and misleading info isn't new, but it is getting more
common. It can be hard to spot and hard to know what
to do about it. Talking about it and asking questions is a
good place to start.

19 April 2025

NATIONAL FILM
AND SOUND ARCHIVE M
OF AUSTRALIA

Museum of Australian Democracy
at Old Parliament House




Next steps...

A Beginner’s Guide to
Addressing Misinformation with
Diverse Communities

New analysis and

journal articles 000 000

¥

g Routledge

Taylor &Francis Group
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Thank you.

Addressing
Misinformation with
Media Literacy through
Cultural Institutions




